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Caring for our Communities 

(DESCRIPTION) 

 

Text, Ensuring opportunities that create strong, resilient, vibrant communities and pathways to 

success. 

(SPEECH) 

[MUSIC PLAYING] 

(DESCRIPTION) 

Men and women engage in activities. Text, Our community. Involvement. Partnership. 

Commitment. Support. 

 

People hold up red umbrellas. Text, Stronger together. #TEAM TRAVELERS 

 

Tina Newsome-Lee, Managing Counsel, Corporate Claim, Travelers. Text, so much joy in giving back. 

(SPEECH) 

TINA NEWSOME-LEE: I'm getting so much joy in giving back, seeing myself in the children, and 

knowing what they could one day become as well. So to me, it just-- I can't even really put into 

words. 

(DESCRIPTION) 

Sonia Cruz, Doctoral Candidate and Community Advocate. Text, do it for that difference. 

(SPEECH) 

SONIA CRUZ: If you're going to do something, do it for that difference, do it for that moment, do it 

for one child that needs you, do it for that one family that needs you, do it for that  area of the 

community that needs you. 

(DESCRIPTION) 

Sean Ramalho, SVP, Strategic Execution Office, Travelers. Text, what cultural impact will you have.  

(SPEECH) 

SEAN RAMALHO: It's not just about profit and dollars. It's about what cultural impact will you  have 

on the community that you're part of. 



(DESCRIPTION) 

Resilient &Thriving Neighborhoods. Elizabeth Figueroa, Small Business Owner, Los Angeles, 

Travelers Small Business Risk Education Program. Text, Small business support. Text, Travelers 

believes in us. 

(SPEECH) 

ELIZABETH FIGUEROA: It's important for us to know and to have that great comfort level that 

Travelers believes in us because they do see that we do help the economy. 

(DESCRIPTION) 

Culturally Enriched Communities. Jaime Grant, Former CEO, Ordway Performing Arts Center. Text, 

that 

they've made an investment in the community. 

(SPEECH) 

JAMIE GRANT: Companies like Travelers do understand the difference between a philanthropic gift 

and an investment, and I like to think of our relationship with Travelers as that they've made an 

investment in the community. 

(DESCRIPTION) 

Developing Future Leaders. Gilliane Arens, Senior Communications Specialist, HR Communications, 

Travelers. Text, they can be whatever they want to be. 

(SPEECH) 

GILLIANE ARENS: Early in my career, I didn't see a lot of people that looked like me that reflected 

what my future career aspirations could be. And so I felt like it's important to show, particularly 

young girls, that they can be whatever they want to be and that there are companies that support 

that. 

(DESCRIPTION) 

Ann Ultring, Program Manager, Travelers EDGE, Augsburg University. Text, a chance to build a 

professional network. 

(SPEECH) 

ANN ULRING: Travelers EDGE students have a pathway that's open to them to opportunities. It give s 

them a chance to build a professional network and their own social capital.  

(DESCRIPTION) 

Cesar Delgado, Account Executive Officer, Bond & Specialty Insurance, Travelers. Text, it changed 

my life. 



(SPEECH) 

CÉSAR DELGADO: It changed my life. I mean, I don't think I couldn't have done it without EDGE. 

[MUSIC PLAYING] 

(DESCRIPTION) 

Travelers employees in action. Text, Impact. Excellence. Transformation. Innovation. Leadership 

commitment. The Travelers Promise. Taking care of customers, communities and each ot her. The 

red umbrella logo and text, Travelers. 

 


